
[Bing Snow Window] 
(the “Competition”) 

Terms and Conditions 
 
1. Entry 

 
1.1. This Competition is open to residents of the United Kingdom (England, Scotland, 

Northern Ireland and Wales) aged 18 or over on the date of entry.  Employees of the 
Promoter (see the end of these terms and conditions for details), or of “Snow 
Windows”, their immediate families and anyone else professionally with the 
Competition are ineligible to enter. Any such entries will be invalid. Entry to this 
Competition signifies acceptance of these terms and conditions. 
 

1.2. The Competition will be open from Monday 17th January 2022 until 12pm on Friday 
21st January 2022. Any entries received before or after these times will be discounted. 

 
1.3. To enter the Competition, you must like the Facebook post and tag someone 

(yourself, family, friend or school/nursery) in the comments section. There is no 
charge for entry. Entrants may enter the competition once only.  1 winner will be 
selected for the prize. 
 

2. The Prize 
 
2.1. The winner will receive a Bing snow window, designed and created by Snow 

Windows. The prize excludes any associated costs and expenses which may be 
incurred in taking up the prize including but not limited to any supplementary 
products and services, meals, and transportation and/or parking costs.  
 

2.2. The winner of the Competition will be selected on Friday 21st January 2022 in a 
random draw from all eligible entries. 

 
2.3. The Promoter will make all reasonable efforts to contact the winner via Facebook 

Messenger within 1 week of the draw. The winner will have 1 week to claim his or her 
prize. Failure to respond to the email may result in forfeiture of the prize. If the 
selected winner cannot be contacted or does not respond as specified within 1 week, 
then the Promoter reserves the right to select another winner (and that winner will 
have to respond to the email from the Promoter within 1 week) and thereafter until 
another winner is found. The Promoter does not accept any responsibility if a winner 
is not able to take up the prize. 
 

2.4. The Promoter will not accept responsibility for entries that are lost in transit, 
regardless of cause, including, for example as a result of computer or network failure. 

 
2.5. In the event that a winner does not, or is unable to, comply with and meet these 

terms and conditions the Promoter shall be entitled at its discretion to disqualify the 
winner without any further liability to that winner. The Promoter may also, in 
appropriate circumstances, and at its sole discretion, reject, edit, remove or disable 



access to entries that it in its reasonable discretion considers to be in breach of 
applicable law. 
 

2.6. There is no cash equivalent or alternative for the prize and the prize is non-
transferable and non-exchangeable.  Prizes are non-transferable and cannot be 
resold. However, the Promoter reserves the right to change the prize due to 
circumstances beyond its control or to offer an alternative prize of similar value. 
 

2.7. In the event that the prize is being provided by a third party, entrants agree that they 
shall be bound by any rules and terms provided by that third party and acknowledge 
that if he / she is a winner, he / she may be required to sign further documentation, 
provided by that third party, in order to be able to claim his / her prize. 

 
3. Publicity and Personal Information 

 
3.1. The personal information supplied by entrants when entering our Competitions will 

be used by us in accordance with our Privacy Policy. You should always read our 
Privacy Policy in addition to these Competition Terms and Conditions. All entrants 
may have their details removed from our database by contacting us or via the 
unsubscribe messages in emails sent by us. If details are removed prior to the 
conclusion of the Competition and/or award of prize(s), entrants will forfeit their right 
to claim any prizes. 
 

3.2. If you are required to submit a third party’s personal information to enter or 
participate in a Competition, you must ensure that the person whose details you 
submit has given their consent for you to provide us with their details. 

 
3.3. It is a condition of entry to all our Competitions that we have the right to publish 

and/or broadcast the first name, hometown, character, likeness and voices of 
Competition entrants and winners. 

 
3.4. Entrants, particularly prize winners, may be required to participate in photo, 

recording, video and/or filming session(s). You agree that we shall have the right to 
use all the resulting publicity materials in any media and in any manner we see fit, 
unless you advise us at the time of entering the Competition that you wish to retain 
your anonymity. This includes providing these materials to our third party prize 
providers for the purposes of promoting their association with the Competition and 
awarding the relevant prizes. 

 
3.5. No fees shall be payable to any entrant in relation to the use of publicity materials. 

 
3.6. Further details of how any personal data will be used are set out in our Privacy Policy. 

 
4. General Terms 

 
4.1. The Promoter and is not responsible for network, telephone, email, or 

communication failures of any kind or for entries that are incomplete, incorrect, 



inaudible, incomprehensible, or not received. Such entries will be void. The Promoter 
can make no guarantee of network or email access to the competition. 
 

4.2. The Promoter reserves the right to verify the eligibility of entrants and check their 
identity.  The Promoter reserves the sole discretion to withhold delivery of the prize 
until such proof of eligibility and identity has been confirmed or to disqualify the 
entrant from the Competition. 

 
4.3. The Promoter may refuse to award a prize, or seek its recovery, in the event of non-

entitlement under these terms or an entrant's breach of these terms, fraud or 
dishonesty. 
 

4.4. By entering the Competition, each entrant grants the Promoter a world-wide, 
perpetual, irrevocable, non-exclusive, transferable, royalty free and sub-licensable 
right and licence to use reproduce, modify, adapt, publish or display (in whole or in 
part) any intellectual property contained in the content of their entry, without 
royalty, payment or other compensation. Each entrant agrees not to assert any moral 
rights in relation to such use and warrants that they have full authority to grant such 
rights. 

 
4.5. In the event of any fault, mistake, misunderstanding or dispute concerning the 

operation of any part of the Competition or the operation of the network or phone 
system, the decision of the Promoter shall be final. 
 

4.6. The Promoter will not accept any responsibility for any damage, loss, injury or 
disappointment suffered by any entrant entering the competition or as a result of 
accepting or receiving the prize. Nothing shall exclude the Promoter’s liability for 
death or personal injury as a result of its negligence. 

 
4.7. Entrants are advised to print and keep safe these terms and conditions. 

 
4.8. The Promoter reserves the right to hold void, suspend, cancel, or amend the 

Competition where it becomes necessary to do so with no liability to any entrants or 
third parties. 

 
5. Contact Details and Further Information 

 
5.1. The promoter of this Competition is: Acamar Films Limited. a company registered in 

England and Wales under company number 04399568, registered address is at 7 
Savoy Court, London, United Kingdom, WC2R 0EX), office address: The Rotunda 
(Ground Floor), 42-23 Gloucester Crescent, London NW1 7DL, United Kingdom (the 
“Promoter”). 
 

5.2. 5These terms and conditions shall be governed by and construed in accordance with 
the laws of England and Wales and the parties submit to the non-exclusive jurisdiction 
of the courts of England and Wales. 

 


